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The Lion’s Roar

Social Responsibility: How it Pays Off!
By: Stephen Kent

Social responsibility is a thriving trend in the world today. Consumers, small busi-
nesses and large corporations alike, are all becoming increasingly conscious of how
their actions impact their surrounding environment and the sustainability of these
environments. For example, more and more consumers are choosing products that are
environmentally friendly, or that have been produced by companies with appropriate
labour standards. The principle motivation for such action is a desire to contribute to
the betterment and longevity of society. Meanwhile, in efforts to capitalize on this
growing trend, companies are also engaging in social responsibility; realizing that
whether the public is buying their product or buying shares in their company, the com-
pany’s social profile will be considered in that buyer’s decision. With the growing num-
ber of people considering social stances and track-records, companies have the choice
to either ensure they are perceived in a positive light or to be left behind by their com-
petitors. Clearly, there is a perceived value for companies to be socially responsible, a
value that can potentially be passed down to us as investors.

With the growth of social responsibility, has come the emergence of socially responsible
investing (SRI) including specific SRI managed funds whose holdings are with compa-
nies that are deemed to have strong social, environmental and governance standards.
As investors, the motivation for investing in these funds can be two-fold. Firstly, incen-
tive is drawn from the opportunity to contribute towards society. We should all con-
sider the well-being of those around us as well as that of future generations and SRI is
certainly a way of taking a ‘stand’. Meanwhile, incentive is also taken from the oppor-
tunity to capitalize on the value that social responsibility can add to organizations and
therefore investors’ portfolios. Historically, investors have been hesitant to invest in
these types of funds, as they have been preoccupied by a belief that social responsibil-
ity and positive returns cannot coexist. The recent performance of several SRI funds
suggests that this belief should be reconsidered, and given the number of organizations
that are diverting attention towards becoming socially responsible, it is hard to believe
that nothing stands to be gained from this approach.

Here at Networth, we have already received several inquiries regarding socially re-
sponsible managed funds. We are happy to hear that our clients are concerned with
the well-being of society and are seeking to make a difference in every way they can.
We encourage you to learn more about socially responsible investing and would be
more than happy to answer any questions you may have regarding this ethical ap-
proach to investing.

2 *The following is Fortune 500’s ranking of the world’s “most ‘accountable’ companies”,
s along with a sector of operation. The list ranks the world’s largest companies by how

< well they conform to socially responsible business practices. Any surprises?

Vodafone (Computers & Electronics)

BP (Petroleum Refining)

Royal Dutch Shell (Petroleum Refining)
Electricite de France (Energy & Utilities)
Suez (Energy & Utilities)

Enel (Energy & Utilities)

HSBC Holdings (Financial)
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http:/ /money.cnn.com/magazines/ fortunefortune_archive/2006/10/30/8391850/index.htm
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