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Solutions with you in mind 
 
Networth has designed its solutions 
and services around your needs. As 
you know, our approach is holistic, 
and our perspective is long-term 
growth. It is only after determining 
what is important to you, that we 
begin the work needed to design a 
plan and portfolio that can meet 
your current needs, and move you 
ever closer to your long-term goals 
and dreams. 
 
Our solutions are designed to suit 
your personal situation. For exam-
ple, we can incorporate socially 
responsible investing into your 
plan by utilizing appropriate 
managed funds. Call us today to 
learn more! 
 
 
 
 

 
 
 

Some Solutions to the  
Summer Gas Price Woes! 

 
These are some great tips that will 
help you to change your habits, 
rather than your travel plans: 
 

Every 8 kms you drive over 96.5 
kms/hr costs you approximately 
an additional 5.3 cents per liter, 
so it pays not to speed! 

 
Use GPS or programs like Map 
Quest to plan out the most direct 
route. 

 
Watch the weight and remove 
any unneeded items from your 
truck, as you burn about 1—2% 
more fuel per 100 lbs of extra 
weight . . . have fun ! 

Social Responsibility: How it Pays Off! 
By:  Stephen Kent 
 
Social responsibility is a thriving trend in the world today. Consumers, small busi-
nesses and large corporations alike, are all becoming increasingly conscious of how 
their actions impact their surrounding environment and the sustainability of these 
environments. For example, more and more consumers are choosing products that are 
environmentally friendly, or that have been produced by companies with appropriate 
labour standards. The principle motivation for such action is a desire to contribute to 
the betterment and longevity of society. Meanwhile, in efforts to capitalize on this 
growing trend, companies are also engaging in social responsibility; realizing that 
whether the public is buying their product or buying shares in their company, the com-
pany’s social profile will be considered in that buyer’s decision. With the growing num-
ber of people considering social stances and track-records, companies have the choice 
to either ensure they are perceived in a positive light or to be left behind by their com-
petitors. Clearly, there is a perceived value for companies to be socially responsible, a 
value that can potentially be passed down to us as investors. 
 
With the growth of social responsibility, has come the emergence of socially responsible 
investing (SRI) including specific SRI managed funds whose holdings are with compa-
nies that are deemed to have strong social, environmental and governance standards. 
As investors, the motivation for investing in these funds can be two-fold. Firstly, incen-
tive is drawn from the opportunity to contribute towards society. We should all con-
sider the well-being of those around us as well as that of future generations and SRI is 
certainly a way of taking a ‘stand’. Meanwhile, incentive is also taken from the oppor-
tunity to capitalize on the value that social responsibility can add to organizations and 
therefore investors’ portfolios. Historically, investors have been hesitant to invest in 
these types of funds, as they have been preoccupied by a belief that social responsibil-
ity and positive returns cannot coexist. The recent performance of several SRI funds 
suggests that this belief should be reconsidered, and given the number of organizations 
that are diverting attention towards becoming socially responsible, it is hard to believe 
that nothing stands to be gained from this approach. 
 
Here at Networth, we have already received several inquiries regarding socially re-
sponsible managed funds. We are happy to hear that our clients are concerned with 
the well-being of society and are seeking to make a difference in every way they can. 
We encourage you to learn more about socially responsible investing and would be 
more than happy to answer any questions you may have regarding this ethical ap-
proach to investing. 

*The following is Fortune 500’s ranking of the world’s “most ‘accountable’ companies”, 
along with a sector of operation. The list ranks the world’s largest companies by how 
well they conform to socially responsible business practices. Any surprises? 

 
1. Vodafone (Computers & Electronics) 
2. BP (Petroleum Refining) 
3. Royal Dutch Shell (Petroleum Refining) 
4. Electricite de France (Energy & Utilities) 
5. Suez (Energy & Utilities) 
6. Enel (Energy & Utilities) 
7. HSBC Holdings (Financial) 

 
http://money.cnn.com/magazines/fortunefortune_archive/2006/10/30/8391850/index.htm  
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Changes to our Team
 By: Diane Carpenter 
 

I moved to Calgary from Victoria 
just over five years ago at the re-
quest of my sister. She had sepa-
rated from her husband and with 
two boys under the age of three, 
had her hands full and asked if I 
would like to join her household. I 
was happy to be able to get to know 
my sister better, and to bond more 
closely with my nephews.  

 
I then joined Networth in Septem-
ber 2005 as the Client Services 
Coordinator. As you may know, 
Victor is a top advisor with our 
dealership, and is not only a tal-
ented planner and advisor, but also 
runs a very professional office with 
high expectations for client ser-
vices, so the opportunity to work 
with and learn from him was one 
that I couldn’t pass up! 
 
I had made a commitment to my 
family to stay here for five years. 
Recently my sister got re-married, 
and once I knew that my nephews 
and sister had found a secure and 
loving family, I began to think 
about my own future again.  
 
Living in Victoria for twelve years, 
near the ocean and without harsh 
winters, has spoiled me for other 
places. I have decided to move 
back, and so must say goodbye 
to you and Networth. 
 
The good news is that Stephen has 
been ‘job shadowing’ me for quite a 
while and will be able to assist 
Victor in all key areas while we are 
searching for my replacement, so 
there will be no interruption in 
service to you.  

 
Thank you for accepting me as 
part of your Networth family  
. . . I will miss you all!    

j 
Have you ever tried to figure some-
thing out, but there existed more 
unknown than known variables? And 
until some of these unknown ele-
ments fell into place, all you really 
had was a wild turkey shoot?  
 
Well, this is the reality we are all 
facing while trying to figure out the 
current markets. There are an awful 
lot of things that simply don’t make 
sense, are not consistent with eco-
nomic market predictors, and are 
defying logic and common sense. 
 
Most everyone agrees that there is no 
shortage of oil today. What we have 
is a move towards extracting the 
heavier or more expensive type. But 
there is lots of it! As a matter of fact, 
the Alberta Oil Sands has enough by 
itself to sustain the world, even with 
its increasing appetite, for the next 
one hundred years. 
 
If you remember, back in 1978 
Jimmy Carter, then President of the 
United States, went on national tele-
vision and stated that the world 
would be depleted of oil within the 
next decade and that was thirty 
years ago. 
 
So why is the price of a barrel of 
oil heading towards $150.00 U.S.? 
And why are oil company profits 
skyrocketing to historic highs?  
 

Logic - a Safe Harbour in the Storm 
By: Victor A. Didkowsky CFP, CSA 

Is oil perhaps being viewed as a 
hedge or a new currency due to the 
weakness of the American dollar? 
 
Regardless of the reason why, the re-
ality is that these lofty prices are ex-
tremely detrimental to virtually eve-
ryone, and if they continue to rise, will 
cause major economic hardship and 
chaos around the world. Inflation, or 
its nastier cousin, stagflation,   
(inflation in costs, combined with 
stagnation of economic growth, profits 
and employment) is not a road we 
want to go down. 

A majority of developing countries, 
which have acted as the economic en-
gines of global growth actually subsi-
dize the price of oil and gas for their 
citizens and industries.  
 
As prices have been rising, they have 
had to dig deeper into their own pock-
ets in order to keep prices at a con-
stant level.  
 
Continued on page 2 . . .  

 

Help us find the right fit for the Networth Team! 
 

Do you know someone who is proactive, diligent, detail oriented, with great 
computer and client service skills? A professional who can anticipate our cli-
ent’s needs, and exceed their expectations? If someone you know fits this pro-

file and would like to come to work each day in a beautiful office with free 
parking, away from the downtown congestion, have them give me a call! 

  244-7400 - Thanks, Victor  




